MOHU)XXEeHUST crmaekKu, rpu pacyeme CyMMbl 83HOCa, KOMOPY0 Mo2ym npumMeHuUms pabomodamernu 106020
cmamyca (ropududyeckue u ¢husudeckue nuya). PaccmompeH nopsidok npuMeHeHUs wmpagHbIX caHKUul 8
cebepe admuHucmpuposaHusi ECB dnsi ecex kamezopul nnamersnbujuKkos.

Knroveenble croga: basza pacyéma, npouyeHmHasi cmaska, EOQuHbIU coyuarnbHbili 83HOC, 3aCmpaxo-
8aHHOE /1UYo, cmpaxosamerib.

Nazarenko O.V., Storozhuk O.V. Important aspects of calculation and maintenance of a unified
social tax.

The article deals with the methodical approach concerning the procedure of calculation and payment
of the unified social tax. It is investigated the procedure and conditions of calculating the coefficient for re-
duction of rate in calculationing the contribution which employers of any status may use (legal and private
persons). It is considered the procedure of penalties in the administration of unified social tax for all taxpay-
ers.

Keywords: base calculation, interest rate, unified social tax , insured person, insurer
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ECONOMIC AND SOCIAL DETERMINANTS OF THE DEVELOPMENT OF SMALL AND MEDIUM-SIZED
ENTERPRISES

Krystyna Krzyzanowska, Dr hab. prof. SGGW, Warsaw University of Life Sciences

The study explores the economic and social determinants of the development of small and medium-
sized enterprises using evidence from Mazowieckie province. In order to meet the aim, the paper uses the
results of conducted research, secondary data derived from the Central Statistical Office and the desk based
literature review. The research study shows that one out of three entrepreneurs running a business invested
their own savings and only one in four financed their business with a bank loan. The vast majority of entre-
preneurs intended to further expand their businesses. The main barriers to business development indicated
by the surveyed entrepreneurs were high fees required by law i.e. compulsory social insurance premiums,
taxes and stamp duties.

Keywords: small and medium-sized enterprises, economic determinants, social determinants

Introduction. The political and economic

transformation which took place in the 90s of the
twentieth century generated Polish citizens’ desire to
become economically independent and self-
employed[6]. As starting one’s own business be-
came increasingly popular the need arose to enact
law regulating the operations of small and medium-
sized enterprises

Polish and foreign literature on the subject of
small and medium-sized enterprises emphasizes the
difficulty to define these categories of business enti-
ties. So there is no universal, generally accepted
definition of a small or medium-sized enterprise[12].

Classifications of small and medium-sized en-
terprises (SMEs) are based on quantitative and
qualitative criteria, (or mixed criteria). The quantita-
tive criteria include: the number of employees, the
value of total assets, net annual turnover or value of
fixed assets.

In Poland, medium-sized enterprises employ
fewer than 250 people, and their net turnover from
the sales of goods, products, services and financial
transactions does not exceed the equivalent of EUR
50 million. Small-sized enterprises employ fewer
than 50 employees; their annual turnover does not
exceed EUR 10 million. The micro-enterprises em-
ploy fewer than 10 people and their annual turnover
does not exceed EUR 2 million[10].

BicHuk CymcbKoro HauioHanbHOro arpapHoro yHiBepcurtety

The segment of small and medium-sized en-
terprises in Poland (SMEs) is a relatively young
product of the capitalist economy. It comprises main-
ly the business sectors which do not require large
capital investments, namely: trade, all kinds of ser-
vices but also industrial production. Since the begin-
ning of the political transformation in Poland, the
sector has played a significant role in the state
economy. The data from the Central Statistical Of-
fice show that all firms in Poland generate the major-
ity of the gross domestic product (GDP). In 2011 it
was 71.8% (including large companies). Therefore
the sector of small and medium-sized enterprises
deserves special attention. The data from the Cen-
tral Statistical Office demonstrate clearly that small
and medium-sized enterprises generated nearly half
of GDP, namely 47.3%, of which the smallest (mi-
cro) firms nearly 30%.

According to “The Report on the State of
Small and Medium-Sized Enterprises in Poland”,
which is annually prepared by the Polish Agency for
Enterprise Development (PARP), more than half of
the new jobs were created thanks to the expansion
of the SME sector. However, despite the increasing
number of new businesses, the number of both
small and medium-sized enterprises in Poland is still
over 50% smaller than the European average [9].

Regarding their contribution to the GDP, small
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and medium-sized enterprises in Poland, deserve to
be called the driving force of Polish economy. Alt-
hough they have a small range of activities as well
as a relatively small impact on the environment in
which they operate, the huge number of SMEs sig-
nificantly determines the development of Polish
economy [11].

The analysis of small and medium-sized en-
terprises, both in Poland and Western Europe, has
focused on the economic situation of the sector of
small and medium-sized enterprises as well as for-
mal and legal aspects of running a business[3].
However, there are new approaches to the study of
entrepreneurship which are being recognized and
applied [1].

The development of entrepreneurship is de-
termined by the innovative attitudes of the society.
They cannot be taught in a short run as they are
rooted in the local culture [4]. Cultural conditioning of
entrepreneurial activities makes other determinants,
like appropriate regulations or access to new tech-
nologies, insufficient to trigger business initiative.
Also funding allocated to support business activities
will not bear fruit, because the development of an
entrepreneurial society and entrepreneurial attitudes
requires the transformation of cultural mind-set [5].

1. Aim and Research Methodology

The aim of the study is to present the motives

of entrepreneurs to start a business, their interest in
professional development and social engagement as
well as to identify sources of business financing,
economic results, legal and economic barriers and
business development prospects.

To study the socio-economic determinants of
the development of small and medium-sized enter-
prises the diagnostic survey method was used,
which consisted of a standardized questionnaire
survey, participant observation and the review of
literature and Internet sources. The empirical studies
have been carried out under the supervision of the
author by E. Nowakowska in 2013. The respondents
were 257 entrepreneurs in Mazowieckie province, of
which 58% were women and 42% men. The most
numerous group of the respondents were those
were aged between 27 and 35 years(42%) and 25%
were over 35 years of age. The vast majority of the-
se people were well educated as 86% had second-
ary or higher education.

2. Social Determinants of Running a Busi-
ness

Reasons for which people decide to start a
business may vary. Each entrepreneur can be in-
spired by different motives. The answers to the
question concerning the reason for starting one’s
own business are shown in Table 1.

Table 1. Motives to Start a Business in the Opinion of the Respondents [in%]

Motives Total _ Education of entrepreneu_rs
N=257 % primary secondary higher
Career ambitions 98 38,0 37,3 20,7 43,0
Continuing a family business 85 33,0 26,0 24,8 16,2
Problems to find a satisfying job (unemployment) 54 21,0 19,5 26,6 54,9
Having a surplus of funds 15 6,0 16,8 15,0 67,2
Other (the need to be independent, persuasion by family of friends) 5 2,0 27,9 55,6 15,5

Source: own research.

The motives for starting a business, which
were most frequently declared by the respondents,
included: first - a career ambition and, second - the
need to continue the family business. The third im-
portant reason, indicated by the interviewed entre-
preneurs, was the difficulty to find a satisfying job.
They were often people for whom running a busi-
ness was an alternative to the lack of satisfying job
after graduation or a chance for those who did not
have higher education.

The results disclose a clear relationship be-
tween the indicated motive to start a business and
the education of the interviewed entrepreneur. The
study shows that for people with higher education
the most important motives included investing sur-
plus funds, problems with finding a satisfying job and
career ambitions. Entrepreneurs with secondary ed-
ucation decided to go into business due to problems
with finding satisfying work or the need to continue
the family business. The most common motives de-
clared by the entrepreneurs with primary education
were career ambitions and continuation of the family
business.
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It sounds rather alarming that only 38% of the
surveyed entrepreneurs were interested in broaden-
ing their knowledge and developing skills related to
their business activities. The rest (62%) did not do
any form of professional training.

The surveyed entrepreneurs turned out to be
very conservative in terms of engagement in social
life. Only 27% of respondents took an active part in
the life of a local community, for example: as mem-
bers of the local hunters associations, country wom-
en’s association or the municipal council. Perhaps
this was due to their total commitment to running a
business and achieving the best financial results.
However, there is a noticeable relationship between
education and social engagement. Entrepreneurs
with higher or secondary education responded posi-
tively to the question about active involvement in
social life (74.7% of people who engaged in social
life had higher education).

3. Economic Determinants of the Devel-
opment of Small and Medium-Sized Enterprises

The study shows that the most frequently
chosen form of business activity was a sole proprie-

BicHuk CymMcbKoro HauioHanbHOro arpapHoro yHiBepcutety
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torship (75%). Only 25% of the surveyed companies
operated in the form of a partnership, of which 3%
were general partnerships.

Almost half (45%) of the surveyed entrepre-
neurs paid a lump sum tax, 41% used a tax card,
and 14% paid tax on general principles. The lump
sum tax is a very convenient way to pay tax, due to

minimum formalities required. First of all, it is benefi-
cial for people providing services or in the case of
businesses activities generating low costs, that is,
when the entrepreneur has no employees.

The majority of the surveyed entrepreneurs
employ staff. The declared structure of employment
is shown in Table 2.

Table 2. The Structure of Employment in the Surveyed Enterprises in 2008-2013 [in%]

Employment in SMEs 2008 2009 2010 2011 2012 2013
| do not employ staff 28,0 30,0 17,0 22,0 25,2 26,7
Up to 5 people 26,0 28,2 29,3 28,2 29,2 32,1
6 — 10 people 17,0 16,9 17,2 16,9 16,0 17,5
11 — 20 people 21,0 22,0 23,7 22,1 21,6 22,4
21 people or morej 8,0 2,9 12,8 10,8 8,0 1,3

Source: own research.

In 2008, the biggest group of entrepreneurs
ran their business in the form of sole proprietorship
while in 2013 companies employing up to 5 people
of staff prevailed. Very few companies employed
more than 20 people.

The respondents most frequently employed

staff under a contract of employment (58%). Only
17% of entrepreneurs commissioned the job done
on the basis of civil law contracts (regulated by the
Civil Code not by the Labour Code), without hiring
full-time employees at the same time.

Figure 1. Sources of Business Financing [in%].

Own savings 33
Bank loan 25
European Union Funds 25
Funding from selling property
Other 8
0 5 10 15 20 25 30 35

Source: own research

The study shows that one in four entrepre-
neurs setting up their own business used a bank
loan; however the loans were not always the start up
loans. The entrepreneurs often took personal loans,
as they were the only ones they could obtain. Very
often, people starting business activity, had not been
employed before (32% of the respondents), and 8%
of the respondents had worked only under civil law
contracts such as contract of mandate or contract for
specific work. In this case, it was very difficult to pro-
vide collateral for the bank loan and secure future
repayments.

The study also aimed to answer the question
about the income earned as a result of running one’s

own business. The majority (58%) of the respond-
ents declared that their income increased as com-
pared to what they had earned before the com-
mencement of business operations. One in four en-
trepreneurs said that their income had not changed
and only 17% of the respondents declared that their
income had declined. For 68% of the entrepreneurs
the profit generated by their business activity was
the only source of income for the family.

When asked about the monthly household in-
come per person, the majority (58%)of the respond-
ents indicated the range of PLN 1001 to 1500. De-
tailed data is shown in Figure 2.

Figure 2. Monthly Household Disposable Income per Person[in%]

Over PLN 1500 17
PLN 1001-1500 58
PLN 501-1000 17
Up to PLN 500 8
0 10 20 30 40 50 60 70

Source: own research.
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The results demonstrated in Figure 2 show
that most entrepreneurs had a monthly income ex-
ceeding the national average salary. Only a small
number of respondents declared that their monthly
income per person did not exceed PLN 500. This
could be related to the low profit made by the com-

pany as well as the fact that the entrepreneur had a
big family being the only breadwinner.

Another aim of the study was to identify the
main barriers to starting business operations by
small and medium-sized enterprises, as shown in
Chart 3.

Figure 3. Barriers to Start a Business in the Opinion of the Respondents [in%]

High labour costs ] : : : : 44
Insufficient technical infrastructure | | 19
Limited access to financing 1 | 19
Lack of updated 1 | 13
Other | 5
0 10 20 30 40 50

Source: own research.

In the opinion of the surveyed entrepreneurs
the main barriers faced by people starting their own
business were high lab our costs. The significant
cost burden is connected with both the remuneration
of employees and payment of social insurance and
pension scheme. Therefore, some businesses re-
main in the social security system for farmers. The
other barriers included inadequate technical infra-
structure, limited or adverse financial resources and
limited access to updated information. The entrepre-
neurs declared that at the start up stage they lacked
professional advice or opportunities to do training
courses on formal aspects of the commencement of
business activity. Often they had to overcome the
barrier of insufficient knowledge regarding the com-
pany registration procedures as well as later in the
course of running the business they could not count
on the support from the local government regarding,
e.g. advice on business taxation.

One in five entrepreneurs pointed to the prob-
lem of adverse sources of business. The potential
entrepreneur is an unattractive client for the bank,
because of the high risk of insolvency in case the
start-up fails. Therefore, the entrepreneurs starting a
business usually invested their own savings (33%),
used the start-up grant from job centre or funding
provided by the European Union.

The surveyed entrepreneurs were not only
asked about the current financial condition of the
company, but also about the development pro-
spects. The majority of the respondents (79%) de-
clared the will to develop their business. They did
not only intended to continue running the business
but also to expand and modernize it by investing e.g.
in new computer software or hardware. The owners
of 17% of the companies planned to run them un-
changed while the rest considered suspending or

closing their business. This was mainly due to the
difficult economic situation affecting their operations.
Entrepreneurs frequently declared that the main bar-
rier to running a business are high payments re-
quired by law, i.e. compulsory social insurance pay-
ments, taxes and stamp duties.

Summary and Conclusions

1. The main motive for starting one’s own
business as declared by the surveyed entrepreneurs
were professional ambitions, followed by the need to
continue the family business and the difficulty to find
a satisfying job.

2. It may cause concern that only two out of
five of the surveyed entrepreneurs were interested in
broadening their knowledge and increasing skills in
connection with their business activity. The others
did not seek any forms of professional development.

3. The interviewed entrepreneurs turned out
to be very conservative in terms of social engage-
ment. Only one in four respondents took an active
part in the life of the local community. However,
there is a relationship between education and social
involvement: three out of four persons taking active
part in social life had higher education.

4. The study shows that one in three entre-
preneurs running a business invested their own sav-
ings; a quarter took a bank loan and also a quarter
used European Union funds.

5. The vast majority of respondents (four out
of five) declared the will to further expand their busi-
ness, about 20% of the surveyed entrepreneurs
planned to run their companies unchanged and only
few considered suspending or closing their business.

6. The entrepreneurs declared that the main
barrier to running a business are high fees required
by law, i.e. compulsory social insurance payments,
taxes and stamp duties.
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Krzyzanowska K. EkoHoMiYHa i couyjianbHa demepmMiHaHmMu po3eumKy mMaso020 ma cepedHbOo20
nidnpuemcmea

LocnidxeHHs1 npucessYeHe PO3KPUMMIO €KOHOMIYHOI ma couianbHOI 0emepMiHaHmu po38umky Marsio-
20 ma cepedHb020 bi3Hecy, sike npogedeHO Ha Mmamepianax Ma3oeeubkoi obnacmi Pecnybniku lNonbwa. 3
Memoro pearsizayii mocmasneHoi Mmemu 8 cmammi 8UKOpUCMadi pesynibmamu rnpogedeH020 O0CIOKEHHS,
8MOPUHHUX daHux, ompumMaHux 8i0 LleHmpanbHo20 cmamucmu4YHo20 bropo ma rposedeHuli 0essi0 OCHO8-
HOIi nimepamypu. Haykoee OocnidxeHHs1 noka3ye, Wo mifibku O0OUH 3 MpPbOX MiOnpueMUig, SKi npayroroma,
iHeecmytomsb 8 bi3Hec enacHi Kowmu, i nuwe 00uUH 3 HomupbOoX hiHaHcye cgili bi3Hec 3a paxyHOK baHKigCh-
Koeo kpedumy. lNepesgaxHa binbwicmb nidnpuemMyie pospaxosye Ha rodarnbuie po3WUpeHHs1 ceoao bi3Hecy.
OcHosHi 6ap'epu Ha wirisixy poseumky 6i3Hecy, 3a3HadyeHi onumaHumu nidnpuemysmu b6ynu: 8UCOKi cmaesku
nnodamekie ma cmpaxosux riamexis.

Knroyoei cnoea: manuti ma cepedHili 6is3Hec, eKOHOMIYHI demepMiHaHmu, coujaribHi 0emepmiHaHmu

Krzyzanowska K. QkoHomMu4eckasi u coyuanbHasi demepMuHaHMbl pa3gumusi Masio2o U cpeo-
Hux npednpusmuu

UccnedosaHue rnocesuweHo packpbimuio S3KOHOMUYECKOU U coyuarnbHol demepMuHaHmbl pa3gumusi
maroz2o u cpeGHez0 busHeca, nposedeHHO20 Ha Mamepuasiax Masoseuykol obnacmu Pecnybnuku Monbwa.
C yernbio peanu3ayuu rnocmasieHHoU Uernu 8 crmamaee UCrosib308aHbl pe3yibmamal npo8edeHHo20 uccrie-
008aHUsl, BMOPUYHbIX OaHHbIX, MOTyHEeHHbIX 0m LleHmparnbHo20 crmamucmu4ecko20 bropo u npogedeH 06-
30p OCHOBHOU numepamypbl. HayyHoe uccriedosaHue rnokasbleaem, Ymo moJibKo 00UH U3 mpex rnpeodnpu-
Humamened, komopsble pabomarom, uHeecmupyrom 8 busHec cobcmeeHHble cpedcmea, U mofbKo O0UH U3
yemsipex ¢huHaHcupyem cgoli busHec 3a cyem b6aHKo8cKo20 Kpeduma. Nodaesnsrowee 60bLUWUHCMEO rpe-
onpuHuMamerneul paccdumsieaem Ha OasnbHeluwee pacuupeHue ceoeeo busHeca. OcHo8Hble bapbepbl Ha
nymu pa3sumusi bu3Heca, yKka3aHHbIe OfPOWEHHbIMU NpedrnpuHUMamernamu 6biniu; 8bICOKUE cmasKu Harlo-
208 U cmpaxo8bix rnamexed.

Knrodeenie cnoea: manbili u cpedHuli busHec, 3KOHOMUYecKue demepMuHaHmbl, coyuarsbHbie Oe-
mepMUHaHmMbI
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