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понижения ставки, при расчете суммы взноса, которую могут применить работодатели любого 
статуса (юридические и физические лица). Рассмотрен порядок применения штрафных санкций в 
сфере администрирования ЕСВ для всех категорий плательщиков.  

Ключевые слова: база расчёта, процентная ставка, Единый социальный взнос, застрахо-
ванное лицо, страхователь. 
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The study explores the economic and social determinants of the development of small and medium-

sized enterprises using evidence from Mazowieckie province. In order to meet the aim, the paper uses the 
results of conducted research, secondary data derived from the Central Statistical Office and the desk based 
literature review. The research study shows that one out of three entrepreneurs running a business invested 
their own savings and only one in four financed their business with a bank loan. The vast majority of entre-
preneurs intended to further expand their businesses. The main barriers to business development indicated 
by the surveyed entrepreneurs were high fees required by law i.e. compulsory social insurance premiums, 
taxes and stamp duties. 
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Introduction. The political and economic 

transformation which took place in the 90s of the 
twentieth century generated Polish citizens’ desire to 
become economically independent and self-
employed[6]. As starting one’s own business be-
came increasingly popular the need arose to enact 
law regulating the operations of small and medium-
sized enterprises 

Polish and foreign literature on the subject of 
small and medium-sized enterprises emphasizes the 
difficulty to define these categories of business enti-
ties. So there is no universal, generally accepted 
definition of a small or medium-sized enterprise[12]. 

Classifications of small and medium-sized en-
terprises (SMEs) are based on quantitative and 
qualitative criteria, (or mixed criteria). The quantita-
tive criteria include: the number of employees, the 
value of total assets, net annual turnover or value of 
fixed assets. 

In Poland, medium-sized enterprises employ 
fewer than 250 people, and their net turnover from 
the sales of goods, products, services and financial 
transactions does not exceed the equivalent of EUR 
50 million. Small-sized enterprises employ fewer 
than 50 employees; their annual turnover does not 
exceed EUR 10 million. The micro-enterprises em-
ploy fewer than 10 people and their annual turnover 
does not exceed EUR 2 million[10]. 

The segment of small and medium-sized en-
terprises in Poland (SMEs) is a relatively young 
product of the capitalist economy. It comprises main-
ly the business sectors which do not require large 
capital investments, namely: trade, all kinds of ser-
vices but also industrial production. Since the begin-
ning of the political transformation in Poland, the 
sector has played a significant role in the state 
economy. The data from the Central Statistical Of-
fice show that all firms in Poland generate the major-
ity of the gross domestic product (GDP). In 2011 it 
was 71.8% (including large companies). Therefore 
the sector of small and medium-sized enterprises 
deserves special attention. The data from the Cen-
tral Statistical Office demonstrate clearly that small 
and medium-sized enterprises generated nearly half 
of GDP, namely 47.3%, of which the smallest (mi-
cro) firms nearly 30%. 

According to “The Report on the State of 
Small and Medium-Sized Enterprises in Poland”, 
which is annually prepared by the Polish Agency for 
Enterprise Development (PARP), more than half of 
the new jobs were created thanks to the expansion 
of the SME sector. However, despite the increasing 
number of new businesses, the number of both 
small and medium-sized enterprises in Poland is still 
over 50% smaller than the European average  [9]. 

Regarding their contribution to the GDP, small 
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and medium-sized enterprises in Poland, deserve to 
be called the driving force of Polish economy. Alt-
hough they have a small range of activities as well 
as a relatively small impact on the environment in 
which they operate, the huge number of SMEs sig-
nificantly determines the development of Polish 
economy [11]. 

The analysis of small and medium-sized en-
terprises, both in Poland and Western Europe, has 
focused on the economic situation of the sector of 
small and medium-sized enterprises as well as for-
mal and legal aspects of running a business[3]. 
However, there are new approaches to the study of 
entrepreneurship which are being recognized and 
applied [1]. 

The development of entrepreneurship is de-
termined by the innovative attitudes of the society. 
They cannot be taught in a short run as they are 
rooted in the local culture [4]. Cultural conditioning of 
entrepreneurial activities makes other determinants, 
like appropriate regulations or access to new tech-
nologies, insufficient to trigger business initiative. 
Also funding allocated to support business activities 
will not bear fruit, because the development of an 
entrepreneurial society and entrepreneurial attitudes 
requires the transformation of cultural mind-set [5]. 

1. Aim and Research Methodology 
The aim of the study is to present the motives 

of entrepreneurs to start a business, their interest in 
professional development and social engagement as 
well as to identify sources of business financing, 
economic results, legal and economic barriers and 
business development prospects. 

To study the socio-economic determinants of 
the development of small and medium-sized enter-
prises the diagnostic survey method was used, 
which consisted of a standardized questionnaire 
survey, participant observation and the review of 
literature and Internet sources. The empirical studies 
have been carried out under the supervision of the 
author by E. Nowakowska in 2013. The respondents 
were 257 entrepreneurs in Mazowieckie province, of 
which 58% were women and 42% men. The most 
numerous group of the respondents were those 
were aged between 27 and 35 years(42%) and 25% 
were over 35 years of age. The vast majority of the-
se people were well educated as 86% had second-
ary or higher education. 

2. Social Determinants of Running a Busi-
ness 

Reasons for which people decide to start a 
business may vary. Each entrepreneur can be in-
spired by different motives. The answers to the 
question concerning the reason for starting one’s 
own business are shown in Table 1. 

 

Table 1. Motives to Start a Business in the Opinion of the Respondents [in%] 
Motives Total Education of entrepreneurs 

N=257 % primary secondary higher 
Career ambitions 98 38,0 37,3 20,7 43,0 
Continuing a family business 85 33,0 26,0 24,8 16,2 
Problems to find a satisfying job (unemployment) 54 21,0 19,5 26,6 54,9 
Having a surplus of funds 15 6,0 16,8 15,0 67,2 
Other (the need to be independent, persuasion by family of friends) 5 2,0 27,9 55,6 15,5 

Source: own research. 
 

The motives for starting a business, which 
were most frequently declared by the respondents, 
included: first - a career ambition and, second - the 
need to continue the family business. The third im-
portant reason, indicated by the interviewed entre-
preneurs, was the difficulty to find a satisfying job. 
They were often people for whom running a busi-
ness was an alternative to the lack of satisfying job 
after graduation or a chance for those who did not 
have higher education. 

The results disclose a clear relationship be-
tween the indicated motive to start a business and 
the education of the interviewed entrepreneur. The 
study shows that for people with higher education 
the most important motives included investing sur-
plus funds, problems with finding a satisfying job and 
career ambitions. Entrepreneurs with secondary ed-
ucation decided to go into business due to problems 
with finding satisfying work or the need to continue 
the family business. The most common motives de-
clared by the entrepreneurs with primary education 
were career ambitions and continuation of the family 
business. 

It sounds rather alarming that only 38% of the 
surveyed entrepreneurs were interested in broaden-
ing their knowledge and developing skills related to 
their business activities. The rest (62%) did not do 
any form of professional training. 

The surveyed entrepreneurs turned out to be 
very conservative in terms of engagement in social 
life. Only 27% of respondents took an active part in 
the life of a local community, for example: as mem-
bers of the local hunters associations, country wom-
en’s association or the municipal council. Perhaps 
this was due to their total commitment to running a 
business and achieving the best financial results. 
However, there is a noticeable relationship between 
education and social engagement. Entrepreneurs 
with higher or secondary education responded posi-
tively to the question about active involvement in 
social life (74.7% of people who engaged in social 
life had higher education). 

3. Economic Determinants of the Devel-
opment of Small and Medium-Sized Enterprises 

The study shows that the most frequently 
chosen form of business activity was a sole proprie-
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torship (75%). Only 25% of the surveyed companies 
operated in the form of a partnership, of which 3% 
were general partnerships. 

Almost half (45%) of the surveyed entrepre-
neurs paid a lump sum tax, 41% used a tax card, 
and 14% paid tax on general principles. The lump 
sum tax is a very convenient way to pay tax, due to 

minimum formalities required. First of all, it is benefi-
cial for people providing services or in the case of 
businesses activities generating low costs, that is, 
when the entrepreneur has no employees. 

The majority of the surveyed entrepreneurs 
employ staff. The declared structure of employment 
is shown in Table 2. 

 

Table 2. The Structure of Employment in the Surveyed Enterprises in 2008-2013 [in%] 
Employment in SMEs 2008 2009 2010 2011 2012 2013 

I do not employ staff 28,0 30,0 17,0 22,0 25,2 26,7 
Up to 5 people 26,0 28,2 29,3 28,2 29,2 32,1 
6 – 10 people 17,0 16,9 17,2 16,9 16,0 17,5 
11 – 20 people 21,0 22,0 23,7 22,1 21,6 22,4 
21 people or morej 8,0 2,9 12,8 10,8 8,0 1,3 

Source: own research. 
 

In 2008, the biggest group of entrepreneurs 
ran their business in the form of sole proprietorship 
while in 2013 companies employing up to 5 people 
of staff prevailed. Very few companies employed 
more than 20 people. 

The respondents most frequently employed 

staff under a contract of employment (58%). Only 
17% of entrepreneurs commissioned the job done 
on the basis of civil law contracts (regulated by the 
Civil Code not by the Labour Code), without hiring 
full-time employees at the same time. 

 

 

Figure 1. Sources of Business Financing [in%]. 

 
Source: own research 
 

The study shows that one in four entrepre-
neurs setting up their own business used a bank 
loan; however the loans were not always the start up 
loans. The entrepreneurs often took personal loans, 
as they were the only ones they could obtain. Very 
often, people starting business activity, had not been 
employed before (32% of the respondents), and 8% 
of the respondents had worked only under civil law 
contracts such as contract of mandate or contract for 
specific work. In this case, it was very difficult to pro-
vide collateral for the bank loan and secure future 
repayments. 

The study also aimed to answer the question 
about the income earned as a result of running one’s 

own business. The majority (58%) of the respond-
ents declared that their income increased as com-
pared to what they had earned before the com-
mencement of business operations. One in four en-
trepreneurs said that their income had not changed 
and only 17% of the respondents declared that their 
income had declined. For 68% of the entrepreneurs 
the profit generated by their business activity was 
the only source of income for the family. 

When asked about the monthly household in-
come per person, the majority (58%)of the respond-
ents indicated the range of PLN 1001 to 1500. De-
tailed data is shown in Figure 2. 

 

Figure 2. Monthly Household Disposable Income per Person[in%] 

 
Source: own research. 
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The results demonstrated in Figure 2 show 
that most entrepreneurs had a monthly income ex-
ceeding the national average salary. Only a small 
number of respondents declared that their monthly 
income per person did not exceed PLN 500. This 
could be related to the low profit made by the com-

pany as well as the fact that the entrepreneur had a 
big family being the only breadwinner. 

Another aim of the study was to identify the 
main barriers to starting business operations by 
small and medium-sized enterprises, as shown in 
Chart 3. 

 

Figure 3. Barriers to Start a Business in the Opinion of the Respondents [in%] 

 
Source: own research. 
 

In the opinion of the surveyed entrepreneurs 
the main barriers faced by people starting their own 
business were high lab our costs. The significant 
cost burden is connected with both the remuneration 
of employees and payment of social insurance and 
pension scheme. Therefore, some businesses re-
main in the social security system for farmers. The 
other barriers included inadequate technical infra-
structure, limited or adverse financial resources and 
limited access to updated information. The entrepre-
neurs declared that at the start up stage they lacked 
professional advice or opportunities to do training 
courses on formal aspects of the commencement of 
business activity. Often they had to overcome the 
barrier of insufficient knowledge regarding the com-
pany registration procedures as well as later in the 
course of running the business they could not count 
on the support from the local government regarding, 
e.g. advice on business taxation. 

One in five entrepreneurs pointed to the prob-
lem of adverse sources of business. The potential 
entrepreneur is an unattractive client for the bank, 
because of the high risk of insolvency in case the 
start-up fails. Therefore, the entrepreneurs starting a 
business usually invested their own savings (33%), 
used the start-up grant from job centre or funding 
provided by the European Union. 

The surveyed entrepreneurs were not only 
asked about the current financial condition of the 
company, but also about the development pro-
spects. The majority of the respondents (79%) de-
clared the will to develop their business. They did 
not only intended to continue running the business 
but also to expand and modernize it by investing e.g. 
in new computer software or hardware. The owners 
of 17% of the companies planned to run them un-
changed while the rest considered suspending or 

closing their business. This was mainly due to the 
difficult economic situation affecting their operations. 
Entrepreneurs frequently declared that the main bar-
rier to running a business are high payments re-
quired by law, i.e. compulsory social insurance pay-
ments, taxes and stamp duties. 

Summary and Conclusions 
1. The main motive for starting one’s own 

business as declared by the surveyed entrepreneurs 
were professional ambitions, followed by the need to 
continue the family business and the difficulty to find 
a satisfying job. 

2. It may cause concern that only two out of 
five of the surveyed entrepreneurs were interested in 
broadening their knowledge and increasing skills in 
connection with their business activity. The others 
did not seek any forms of professional development. 

3. The interviewed entrepreneurs turned out 
to be very conservative in terms of social engage-
ment. Only one in four respondents took an active 
part in the life of the local community. However, 
there is a relationship between education and social 
involvement: three out of four persons taking active 
part in social life had higher education. 

4. The study shows that one in three entre-
preneurs running a business invested their own sav-
ings; a quarter took a bank loan and also a quarter 
used European Union funds. 

5. The vast majority of respondents (four out 
of five) declared the will to further expand their busi-
ness, about 20% of the surveyed entrepreneurs 
planned to run their companies unchanged and only 
few considered suspending or closing their business. 

6. The entrepreneurs declared that the main 
barrier to running a business are high fees required 
by law, i.e. compulsory social insurance payments, 
taxes and stamp duties. 
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Krzyżanowska K. Економічна і соціальна детермінанти розвитку малого та середнього 

підприємства 
Дослідження присвячене розкриттю економічної та соціальної детермінанти розвитку мало-

го та середнього бізнесу, яке проведено на матеріалах Мазовецької області Республіки Польща. З 
метою реалізації поставленої мети в статті використані результати проведеного дослідження, 
вторинних даних, отриманих від Центрального статистичного бюро та проведений огляд  основ-
ної літератури. Наукове дослідження показує, що тільки  один з трьох підприємців, які працюють, 
інвестують в бізнес власні кошти, і лише один з чотирьох фінансує свій бізнес за рахунок банківсь-
кого кредиту. Переважна більшість підприємців розраховує на  подальше розширення свого бізнесу. 
Основні бар'єри на шляху розвитку бізнесу, зазначені опитаними підприємцями були: високі ставки 
податків та страхових платежів. 

Ключові слова: малий та середній бізнес, економічні детермінанти, соціальні детермінанти 
 
Krzyżanowska К. Экономическая и социальная детерминанты развития малого и сред-

них предприятий 
Исследование посвящено раскрытию экономической и социальной детерминанты развития 

малого и среднего бизнеса, проведенного на материалах Мазовецкой области Республики Польша. 
С целью реализации поставленной цели в статье использованы результаты проведенного иссле-
дования, вторичных данных, полученных от Центрального статистического бюро и проведен об-
зор основной литературы. Научное исследование показывает, что только один из трех предпри-
нимателей, которые работают, инвестируют в бизнес собственные средства, и только один из 
четырех финансирует свой бизнес за счет банковского кредита. Подавляющее большинство пре-
дпринимателей рассчитывает на дальнейшее расширение своего бизнеса. Основные барьеры на 
пути развития бизнеса, указанные опрошенными предпринимателями были: высокие ставки нало-
гов и страховых платежей.  

Ключевые слова: малый и средний бизнес, экономические детерминанты, социальные де-
терминанты 
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